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THE IOWA HOMEMAKER 9 
The Power of Music 
By OSCAR HATCH HAWLEY, Iowa State Bandmaster and Associate Professor of Music 
MUSIC, altho the youngest of the arts, 
now, without question, takes pre-
cedence over all others in its effects on 
the subliminal self. There is no human 
creature who is not more or less affected 
by music, and, in a general way of speak-
ing, the higher the type of man the 
greater is the effect of music on him. 
Savages do not care for the music of civi-
lization and to primitive man the beat 
of the tom-tom and the shrill note of the 
reed pipe is sweeter than the grandest 
harmonies of the master symphonies. On 
the other hand, there is no music for 
civilized man in the discordant cacophony 
of the aborigines, and very little that is 
interesting or pleasing in the monotonous 
droning and thumping of the semi-civil-
ized tribes. Hence it is easy to perceive 
that music-if it is to have any effect 
for good-must be such as will be pleas-
ing to the listener. 
In this and other countries which are 
making strides in civilization we find 
music keeping pace with the arts and 
sciences, and beautiful harmonies and 
majestic chords are used over and over 
again for the uplift and advancement of 
the world. From all of which I gather 
that the degree of musical intelligence 
exhibited by people is good indication 
of the degree of education and refinement 
-even the spiritual advancement-made 
by that people. 
The r eason that music has a greater 
effect on the subliminal self than any-
or all-of the other arts is that music is 
wholly emotional and all other arts are 
more or less intellectual. Do not under-
stand by this that there is no intellect 
used in making music. Far otherwise. 
It is the one art calling for the highest 
type of intellect, fused with an imagina-
tion that blends all science, art and in-
dustry into one gigantic poem that makes 
its appeal thru the auditory nerve and 
thus to the emotions, instead of thru the 
eye and so to the intellect. Music por-
. trays emotions only. The composer may 
have spent days, weeks, months or years 
in the production of a symphony, over-
ture or tone poem. To him it has been 
a tremendous intellectual effort as well 
as a work of huge physical labor. But 
the whole effect of the music (when it is 
played a nd heard) is emotional. To an 
(Continued on page 14) 
To Judge of a Bargain 
] anuary, Month of VVhite Sales Tempts the Unwary Buyer 
By MILDRED BRIGGS, Graduate Assistant of Home Economics 
TO FULLY understand bargains it is 
necessary to know what a bargain is 
and what it is not, also to consider the 
merchant's policy in giving bargains and 
the psychology involved. 
A bargain is a well chosen article, r e-
duced in price which proves serviceable 
for some direct use. A bargain is not 
a bargain when it is not needed, when 
it is bought because it is cheap and may 
be of use later. If some use must be 
created, as giving it away to get rid of 
it, then it is not a bargain. If some 
article is not used immediately, it takes 
up space, causes annoyance, has money 
tied up in it and deteriorates in value 
.and does not prove to be a bargain. 
When we consider the merchant's rea-
son for giving bargains, we may be bet-
ter able to select bargains. One of the 
main reasons a merchant has in giving 
bargains is for advertising. Bargains 
always attract attention, the mere word 
is a signal. People eagerly crowd to the 
doors of bargain sales, many times before 
the hour of opening. This is what the 
merchant wants, for in their search for 
the much coveted bargain people see oth-
er attractive lines of merchandise dis-
played. Kelley in "Business profits and 
Human Nature" says the merchant does 
not place bargains near the front en-
trance but at the rear and the route there 
takes one along a isles bordered with oth-
er lines of tempting merchandise. The 
bargain at the end may be sold below 
cost and charged to advertising but the 
sales made on the way there make a sub-
stantial profit. 
One great reason for $ Day is because 
of its advertising. A merchant may offer 
some big article as one $40 overcoat to 
the first man wanting it, and the loss to 
him would be advertising expense. Bar-
gains are given to gain the good will of 
the people, to give satisfaction and above 
all to get people acquainted with the store. 
One of the best ways to create activity 
in business is by the bargain sale. "The 
efficiency in the use of capital depends 
on its activity." Activity means the 
number of times it can be used over and 
over again in a year. The old maxim: 
"A nimble sixpence is better than a slow 
dollar" applies in this case. It may be 
profitable to decrease the selling price 
somewhat to increase the turnover. In 
case of novelty lines, this is often done 
to lessen the danger of having leftover 
stock which means loss to the merchant. 
Bargain sales help materially to increase 
the volume of business. One merchant 
sold 1400 dresses in a three-day sale 
that normally would require several 
months. 
Incidentally, t he merchant considers that 
bargain sales bring in cash , thus lessen-
ing his charge accounts and bad debts. 
He places the time of his sale carefully, 
using off days as Monday or Thursday. 
This means lessened overhead expense 
by making greater use of the help that 
would otherwise be idle. In most towns 
and cities $ Days are in August and F eb-
ruary to help fill the natural slump in 
\msiness at that time. 
A merchant may give bargain sales to 
forecast the future, to try out the public 
to sense the demands. · A sale at the be-
ginning of a season would be a good in-
. dicator as to what people would want 
thruout the coming season. 
Along with creating activity in busi-
ness, the merchant gives bargain sales 
to reduce his stock. This may be neces-
sary, due to loss by fire, or bankruptcy. 
Before inventory many sales are given to 
lessen goods on hand. Merchants get rid 
of shop worn or soiled articles caused by 
taking out on approval by bargain sales. 
This likewise is a means of eliminating 
old style goods, novelties, odd s izes and 
left overs. 
Can it be that merchants offer bargains 
to satisfy the public demand? Douglas 
said: "Modern craze for bargains has 
wrought great hardships on a certain 
class of toilers." Are we justified in 
causing rapid changes in women's gar-
ments at the expense of poor workers? 
What about the beautiful hand-made 
blouse that sells for $1.98? Should we 
demand bargains, that as Mrs. Baldt says 
are pitfalls for the unwary? What the 
former price was is the first question the 
consumer asks. Should we demand cuts 
at the expense of all others, and force 
merchants to advertise that dresses 
which were $35 are now being sold for 
$25? 
To better understand bargains let us 
consider the phychology involved. We 
know that bargains offer a most inter-
esting study from this standpoint. The 
three psychologists, Casson, Kitsen and 
Buttler agree that there are certain dis-
tinct steps in every sale. The first is 
attention. Just as a building is planned 
by exper ts, so is a bargain sale. The at-
tention expert finds you in billboards, 
magazines, newspapers, window displays 
and attractive counters. The more in-
. tense the means of attracting, the better. 
The size of the sale or the number of peo-
ple crowded around a bargain table in-
terests us. The size of the price attracts 
us. In $1.98 bargains, the $1 registers 
upon our minds, not all of us figuring the 
98 cents added makes just 2 cents less 
than $2.00. Even the word "bargain" 
giving us a hint of a cut in price attracts 
our attention. 
Anything unusual attracts our atten-
tion. A felt hat frozen in a cake of ice 
in a window display naturally attracts 
our attention. Our emotions may be ap-
pealed to. One merchant has suggested 
to other merchants to watch the movies 
for a sad show and advise the people to 
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him who attempted to t respass. At the 
gate we rang a bell and the gatekeeper 
admitted us. He lives in a little ·house 
right n·e·ar the gate as the keeper of old 
'did. A few modern devices have been 
1 installed · in these places for the gate-
keeper notified the mansion by means of 
an electric bell, so the butler was ready 
to r eceive us at the mansion. The rooms 
were gorgeous in their paintings and old 
furniture. Every French woman of 
. means can paint and embroider beauti-
fully. Everyone, whether wealthy or not, 
' appreciates art. In the reception hall 
were many stuffed wild boars' heads. 
Madame De La Board surprised us by 
telling us that she herself had killed all 
of the boars, when she was a girl, right 
• on their own estate. She said that the 
; hunting of wild boars was a very favorite 
1 and common sport and that boars are 
still to be found in France, but not so 
1 commonly. Old spears, guns and tapes-
. try dating back to the 15th century hung 
; on the walls. 
' Even in these lovely homes we did not 
· find the kitchens modern. Water was 
carried in and out. The stoves were 
very small, the floors of tile were hard 
to stand on and the kitchens gloomy, us-
; ually being in the basement. The food 
had to be carried a long ways to the din-
ing room, often up a flight or two of 
stair s where no dumb waiters were used. 
The grounds were marvellous and so 
1 extensive, the gardens are well kept up, 
'· and flowers and vegetables of all kin !Is 
are grown. How proud of their gardens 
. they are, and well they should be. A 
little stream went thru this estate and 
,, every once in a while we came upon a rus-
tic bridge. During the war the whole es-
.i tate was plowed up and planted in pota-
~ toes. "Did you see the American cemeter-
1 ies and are they kept up or are they neg-
lected as some people say?" is a ques-
tion asked so often of us since our re-
turn. No one, whose people died on Flan-
der's fiields, needs worry that the Ameri-
can cemeteries are not taken care of. Of 
course, after t he thousands of graves 
were opened and the caskets shipped to 
the U. S. in response to the requests of 
.' parents it took some time to get things 
back to normal again. Next summer will 
:see our cemeteries very beautiful. Each 
, grave is now marked by a white wooden 
1 eros~ on one side, in black the soldier's 
name and company, and on the back a 
I strip1 of metal containing the same in-i formation. Very courteous army officers 
rare ip. charge. 
·: The delegation returned better Ameri-
l cans i for having ·ha.d a summer in war-
! torn ,Europe. They wish that every wob-
. bly American could be compelled to 
I spend a summer in Europe for then he 
i musti return with a greater loyalty and 
!appreciation for this country of the big 
1 middjle class, this country of opportunity. 
I Eve~ tho hit hard by low prices the 
Amefican farmers' lot is far, far, hap-
1, pier and brighter than that of the ma-
l jority of French farmers. The girl and 
i boy 9f America must be led to know that 
·· he has more liberties, more opportunity 
I for expr ession in this country than in j any bountry of the world. And he must 
·be taught not to abuse this privilege. 
Ollfl very fine thing about French peo-
ple js their lqyalty for France. They 
love ' France. They show their appre-
ciatiOn for their great men and women 
by the erection of lovely cathedrals or 
perfect monuments, no matter how poor 
the village. One thing America needs is 
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a little more loyalty for America. Our 
appreciation of service is told in terms 
of memorial hospitals, endowed institu-
tions of learning and playgrounds for 
our poor. 
We enjoyed immensely the lovely hos-
pitality of France, but we were glad to 
return to the country where the only aris-
tocracy is the aristocracy of service. 
The Power of Music 
(Continued from page 9) 
audience in attendance. at a concert no 
great degree of mental effort is required 
because there is nothing in the way of 
argument for an audience to follow-
nothing but plain or subtle harmonies, a 
true emotional feast, whereas, if they 
were at a lecture it would be an intel-
lectual treat. 
It is because of the fact that music is 
emotional that it ·has such power for 
good or evil, and it is because of this 
same fact that music becomes the most 
potent of all the arts in the shaping of 
human destinies. Many ther e are, per-
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haps, who would give first place to lit-
·l erature, sculpture, painting or the drama, 
and there are strong arguments for each 
one; 'but when one delves deeply into 
·the psychic side of all art one becomes 
·convinced that the more subtle the source 
of emotional inspiration the greater th e 
resulting effect. This, alone, would seem 
'to place music in a class by itself and 
, supreme as a promoter of those quali-
ties in the human mind which go far 
as a controlling factor in shaping the 
course of human events. 
All art has had and will continue to 
have great influence over the masses of 
mankind, but music alone has the power 
of stealing unawares into the soul and 
moulding the character by its play upon 
the emotions. And the emotions are the 
controllers of our daily acts. Were it not 
for them life would be one dull round 
of duty-almost ·a colorless existence. 
Our intellect, of course, is a great aid 
in guiding us aright, but most of our 
acts are based on our feelings. Orators, 
lawyers, priests-all men whose -busi 
ness it is to influence others-know this 
very well, and their appeal is always to 
f the emotions. They (the speakers) give 
facts and figures as a basis for the listen-
ers to work on, but when their great ap-
peal is made it is to the human side of 
man-the emotional side-and to that 
side alone. 
In music there is no statement of fact 
-at least not to the average listener. 
There is only an appeal to the inner feel-
ings of the people by delicate shading, 
soft cadence, swelling chorus, and thun-
derous climax, and this appeal cannot-
help but have tremendous effect on the 
listener. Poetry expresses a thought, 
sculpture an idea, painting an allegory 
or true scene from life, the drama tells 
a story. Each of these forms of art 
create emotion and in some of them very 
deep feeling is aroused. But with them 
·the first appeal is to the intellect. Music 
on the contrary, expresses only an emo-
tion and thus does for humanity that 
which no other art can attempt. 
What language has vocabulary suffi-
cient to voice the emotions of the au-
thor? What canvas, with its array of 
soft colors, dim backgrounds and soft 
shadows can picture the exaltation of 
the artist? What group of cold marble 
can portray the soul of the sculptor? 
So, on music devolves the task of por-
traying the heart-throbs of the composer, 
the artist, the author. 
We all have feelings more or less akin. 
We have our sorrows, our joys, our trials 
and tribulations. Sometimes we tell them 
to one another. But we can never make 
ourselves under stood. We are glad of a 
sympathetic ear into which to pour our 
'tale of trouble, but we are never. fully 
satisfied with the results. Always some-
thing is lacking. We have not expressed 
ourselves jus't as we would like to have 
'done, or our friend has not exactly 
grasped the great point which we are 
trying to convey. But when we hear good 
music we at once feel better for it. Some-
one is telling for us the very things we 
would say. It matters not what the com-
' position as long as it is good music, we 
jare satisfied with it, and, after listening 
Ito it we take our way along life's road 
with a feeling that a great burden has 
.ibeen lifted from us, that we are happier 
jand better and that, after all, the world 
~holds much of sympathy and understand-
·,fng for us and our problems. 
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Knowing, ·then, that the emotions con-
trol our lives and that music is emotional 
we can at once comprehend the tremen-
dous significance of this art in its ap-
plication to our daily existence. That 
music has been a tremendous power for 
both good and evil has been understood 
by philosophers from the beginning of 
recorded history. Thousands of years 
ago the poets were writing of the singing 
sirens who lured men to destruction with 
their sweet music. And at this same 
time David was writing of the power of 
music for good and its use in songs of 
praise to the Almighty. 
We know that all the poetry of Byron 
is not art, nor all the sculpture of St. Gau-
dens. So it is with music. Not every-
thing that is set down as notes on the 
staves is good music, and not, by any 
means, is all the popular stuff of the day 
poor music. Some of it (the popular 
music) is far better as music than much 
of the stuff that is foisted on the public 
under the guise of the tone poems and 
on which the composer has spent months 
of toil. · 
"Old Folks at Home" was one of the 
cheap, popular songs of the day some 
half century ago. It is still better music 
than thousands of the symphonies com-
posed since and which have turned out 
to be merely noise masqueraded as 
music. Most music of the poor sort is 
composed to words of the poor sort, so, 
if you happen to know of music that has 
been written in opera of the decadent 
type, or that has Iieen set to \vords of 
the decadent sort, that is the kind of 
music to avoid; for once the music and 
words have been joined together they 
are seldom divorced in the minds of the 
people. 
You hear a little snatch of music at 
the theater and at once recognize it as 
"Down Went McGinty", or "Where Did. 
You Get That Hat," or "Sally In Our Al-
ley". You may never have known these 
songs, but you have heard- enough of 
them so that when you hear a little of 
the music you at once associate the 
words by which they were known in the 
heyday of their popularity. 
Thus one may be a discriminating lis-
tener to music if one will only give a 
little thought to the matter. And it pays 
in the end, too, for every advance one 
makes in the understanding of music is to 
the soul's welfare; and, after all, it is 
just the divine part of man, the soul, 
which one strives to better during his 
brief existence on this mundane sphere. 
Who's There and Where 
Elizabeth Upton '23 is Home Demon-
stration Agent of Kossuth County. 
• 
Kathryn Horst '17 received her Master 
of Arts degree from Columbia University 
last June. 
Mildred Craft, '21, is taking Student 
Dietitian training at Michael Reese Hos-
pital in Chicago. 
Mrs. Leo Minert, '05, is head of the 
Mathematics ·Department of the new Ju-
nior College at Fort Dodge, Ia. 
Mr. H. F. Templeton, '19, and Mrs. 
Roxana Phillips Templeton, '20, are the 
proud parents of a daughter, Anne, who 
was born on Sept. 13. 
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